DESCRIPTION OF A STUDY COURSE - SYLLABUS

Title of a course English language in Agritourism llI

PhD Tatjana Sepi¢, College Professor

Head of course . .
Assistant Mladen Marinac, Lecturer

Study programme Professional undergraduate study Sustainable Agritourism

Status of a course Obligatory

Year of study 2. | Semester 1l ECTS credits 3
Teaching plan

(L +E + S+ Pr) 1+2+0+0

Goals of a course

The aim of the course is to develop the oral and written expression of students in general English, with special
emphasis on the language of the tourism profession. To achieve this, students will work on their vocabulary and
use of grammatical structures. The course is aimed at improving speech skills, i.e. presenting students in a
business environment (writing a request and presenting posters).

Conditions for enrolling course

No conditions

Learning outcomes on a level of a study programme which includes course

Outcome 4: Recommend the manner of processing, sorting and storage of plant and animal products stock and
distribution of goods.

Outcome 8: Substantiate the selected sales skills and manners of managing the supply chain, procurement and
sales process.

Outcome 9: Apply communication and presentation skills in written and oral communication with agritourism
stakeholders.

Outcome 14: Design and present tourism and catering offer in rural tourism.

Expected learning outcomes on a level of a course

1. Understand and use the terms, key vocabulary, collocations and syntagma from the field of Mediterranean
agriculture and winemaking.

2. Use the adopted grammar rules in a professional context.

3. Write an inquiry in English.

4. Present a professional topic in the form of a poster.

Content of a course

The course will include the following topics from the area of tourism: the definition of tourism, world destinations,
tourist motivation, travelling agencies, transport in tourism, accommodation, marketing and advertising, the
airline industry, booking and sales. Within these topics the students will work on building their vocabulary in
relation to tourism, that is, on the development of the four language skills (reading, listening, writing, and
speaking).

X lectures X individual assignments
[] auditory exercises [ ] multimedia and network
Teaching modes DX seminars and workshops | [ laboratory
[] distance learning (] supervisor's work
[ ] field classes [ ] other
Comments

Students’ obligations

Meet the obligations prescribed in the Study Regulations and the Regulations on the assessment of students

Grading, evaluation and monitoring of students’ work continuously during lectures and exams

Grading is based upon evaluation of course’s leaming outcomes’ adoption. Grading is performed continuously
during lectures and/or during exam, in compliance with the provisions of Regulation on the assessment of




students.
Continuous check-up:

Outcomes Pre-exam| | Pre-exam 2 Writing a Presenting = Threshold Max
Request a Poster
Outcome 1 16% 16% 16% 32%
Outcome 2 8% 8% 8% 16%
Outcome 3 10% 5% 10%
Outcome 4 10% 5% 10%
Outcome 5 16% 8% 16%
Outcome 6 8% 4% 8%
Outcome 7 8% 4% 8%
Percentage 1,2 1,2 0,3 0,3 -
of ECTS
Total 40% 40% 10% 10% 50 % 100 %

A student has passed the exam if he has acquired a percentage of credits for each learning outcome higher or
equal to defined threshold.

Exam term:
Outcomes Written Oral exam Max
exam
Outcome 1 32% 32%
Outcome 2 16% 16%
Outcome 3 10% 10%
Outcome 4 10% 10%
Outcome 5 16% 16%
Outcome 6 8% 8%
Outcome 7 8% 8%
Percentage 2,7 0,3
of ECTS
Total 90% 10% 100 %

A student has passed the exam if he has acquired a percentage of credits for each learning outcome higher or
equal to defined threshold.
Grading:
A student has passed the exam if he has acquired at least 50% of anticipated credits of a specific learning
outcome.
If a student has passed learning outcomes of all courses, the accomplished credits (percentages) of all passed
learning outcomes are being added, while the final grade is defined upon following table:

Range of credits = Numerical grade = ECTS grade

(percentages)

90,00 - 100,00 Excellent (5) A
75,00 - 89,99 Very good (4) B
60,00 - 74,99 Good (3) C
50,00 - 59,99 Sufficient (2) D
0,00 — 49,99 Insufficient (1) F

Obligatory literature

1. Forrest, H. (2013) English for International Tourism Upper Intermediate New Edition, Pearson
(odabrana poglavija)
2. Original texts as chosen by the lecturer.

Additional literature

1. Walker, R. & Harding, K. Tourism 1. Oxford University Press, 2010.

2. Kosti¢-Bobanovi¢, M. & Dujmovi¢ M. English in Culture and Tourism. Juraj Dobrila University of Pula,
2015. (odabrana poglavlja)

3. Oxford Collocations Dictionary for students of English (2002) Oxford: Oxford University Press.










